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Ashis Mishra is a member of the Marketing area at 1M Bangalore since 2004. Prior to this,
he worked as faculty in marketing at XLRI Jamshedpur and TAPMI Manipal. A pure
educationist by choice, he has been involved with teaching and research in marketing field all
his professional life. Ashis has been developing cases based on retail business and marketing
scenario in India, some of which are listed on Harvard Business Publishing for Educators. His
research interests are in retail strategy, retail consumer behaviour, retail atmospherics,
merchandising and category management in emerging economies.

Education

Ph.D in Business Administration from Utkal University (2000) Awarded

The topic on “ Cross-Cultural Marketing Decision System in Fuzzy
Environment”

M.B.A. from Utkal University (1992)

RESEARCH

Dr Mishra’s research interest are in the retail domain. He is actively pursuing “redefining
retail strategy in emerging economies”. He is also interested in the “retail business in rural
India” which poses a significant challenge to industry and academia alike. He uses
optimization modelling, experimental design and qualitative methods in his research
activities.
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