ADD-ON COURSES

Paper 1

Mass Media and English Communication

Course Objectives

This add on course intends to create a group of advanced learners who can use their language
skills in an applied field in order to be both competent in articulation, communication of
larger ideas in an user-friendly and popular space while focussing on a creative use of the
language. It also intends to teach the students the ways in which English language informs
mass media and is in turn informed by it.

Unitl:
Language as Thought

Communication through literature
The Register of Journalism and Communication network

Print Media as Discourse
All sections

Unit3:

The Electronic Medium
Electronic Media and communicative tools

Unit 4:

The Glamour world of Language
Advertisement as Rhetoric

Learning Outcome
The Course looks for the following outcome:

1. Enabling the learners use the English language with a comfortable access of new
words and structures intelligently manufactured by mass media.

2. Giving an opportunity to cultivate writing skills such as feature, editorial, sports and
other news columns.

3. Producing skillful advertisement copyeditors thereby facilitating employability.
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